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SECTION – A 

Answer any FIVE of the following questions. 

 HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  5 = 25 marks)  

1. Agricultural marketing. 

 Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü.  

2. Grama Sadak Yojana. 

 “V>Ð@þ$ õÜyæþMæü Äñý*f¯@þ. 

3. Agricultural storage methods. 

 Ð@þÅÐ@þÝëÄ¶ý$ °ËÓ ç³§æþ®™èþ$Ë$. 

4. AGMARK. 

 AVŠüÐ@þ*ÆŠÿP.  

5. Conventional Agricultural grading system. 

 Ýë…{ç³§éÄ¶ý$ Ð@þÅÐ@þÝëÄ¶ý$ “Ôóý×îýMæüÆæÿ×ý ç³§æþ®™èþ$Ë$. 

6. Nature of national Agricultural marketing. 

 gê¡Ä¶ý$ Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü çÜÓ¿êÐ@þÐ@þ¬.  

7. National Agricultural Cooperative Marketing Federation of India. 

 ¿êÆæÿ™èþ gê¡Ä¶ý$ çÜçßýM>Ææÿ Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü çÜÐ@þ*QÅ.  

8. Components of marketing information system. 

 Ð@þ*ÆðÿPsìý…VŠü çÜÐ@þ*^éÆæÿ Ð@þÅÐ@þçÜ¦ Ñ¿êVæüÐ@þ¬. 
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9. National Agricultural marketing. 

 gê¡Ä¶ý$ Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü.  

10. Importance of Agricultural markets in Agricultural marketing. 

 Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠüÌZ °Ä¶ý$…{†™èþ Ð@þ*ÆðÿPsŒýË {´ë«§é¯@þÅ™èþ.  

SECTION – B 

Answer ALL the questions. 

 A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  10 = 50 marks) 

11. (a) Discuss the nature and scope of Agricultural marketing. 

  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü çÜÓ¿êÐ@þÐ@þ¬ Ð@þ$ÇÄ¶ý¬ ç³Ç«¨° ^èþÇa…^èþ$Ð@þ¬.  
Or 

 (b) Descirbe the defects in Agricultural marketing. 

  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü ÌZ´ëË¯@þ$ ÑÐ@þÇ…ç³#Ð@þ¬.  

12. (a) Explain the need and importance of transportation in agricultural 
marketing. 

  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠüÌZ ÆæÿÐé×ê BÐ@þÔ¶ýÅMæü™èþË¯@þ$ Ð@þ$ÇÄ¶ý¬ {´ë«§é¯@þÅ™èþ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
Or 

 (b) Evaluate the role of Pradhaan Manthri Gram Sadak Yojana in providing 
facilities to villages. 

  “V>Ð@þ*ËMæü$ çÜÇOÄñý$¯@þ ÝûMæüÆ>ÅË$ A…«¨…^èþyæþ…ÌZ {ç³«§é¯@þÐ@þ$…{† “V>ÐŒþ$ çÜ§æþMŠü Äñý*f¯@þ ´ë{™èþ¯@þ$ 
ç³ÇÖÍ…^èþ…yìþ.  

13. (a) Describe the non conventional grading system in Agricultural marketing. 
  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠüÌZ Ýë…{ç³§éÄôý$™èþÆæÿ “Ôóý×îýMæüÆæÿ×ý ç³§æþ®™èþ$Ë¯@þ$ Ð@þÇ~…ç³#Ð@þ¬.  

Or 

 (b) Explain the problems and prospects in cost of marketing and Agricultural 
prices. 

  Ð@þ*ÆðÿPsŒý «§æþÆæÿË$ Ð@þ$ÇÄ¶ý¬ Ð@þÅÐ@þÝëÄ¶ý$ «§æþÆæÿË$ °Ä¶ý$…{™èþ×ýÌZ G§æþ$ÆöP…sZ¯@þ² çÜÐ@þ$çÜÅË$ 
Ð@þ$ÇÄ¶ý¬ çœÍ™éË¯@þ$ ÑÐ@þÇ…^èþ$Ð@þ¬.  

14. (a) What are the sources of agricultural marketing information and its 
utility. 

  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠü Ð@þÊÌê«§éÆ>Ë$ Ð@þ$ÇÄ¶ý¬ Ðésìý Eç³Äñý*V>Ë¯@þ$ ™ðþÍÄ¶ý$gôýÄ¶ý¬Ð@þ¬.  
Or 

 (b) Write a note on the problems involved in getting marketing information 
and its utilisation. 

  Ð@þ*ÆðÿPsŒý çÜÐ@þ*^éÆæÿ… ´÷…§æþyæþ… Ð@þ$ÇÄ¶ý¬ §é° Ñ°Äñý*Væü…ÌZ G§æþ$ÆæÿÄôý$Å çÜÐ@þ$çÜÅË¯@þ$ 
™ðþÍÄ¶ý$gôýÄ¶ý¬Ð@þ¬.  
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15. (a) Discuss the importance of Regulated markets and co-operatives in 

Agricultural marketing. 
  Ð@þÅÐ@þÝëÄ¶ý$ Ð@þ*ÆðÿPsìý…VŠüÌZ “MæüÐ@þ$º§æþ® Ð@þ*ÆðÿPsZÏ Ð@þ$ÇÄ¶ý¬ çÜçßýM>Ææÿ çÜÐ@þ$çÜÅË {´ë«§é¯@þÅ™èþ¯@þ$ 

^èþÇa…^èþ$Ð@þ¬.  
Or 

 (b) Explain the importance of functioning of APNI Mandi Scheme. 

  G.í³.G¯Œþ.I. Ð@þ$¯Œþyîþ ïÜPÐŒþ$ {´ë«§é¯@þÅ™èþ¯@þ$ ÑÐ@þÇ…ç³#Ð@þ¬.   

–––––––––––––– 


